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1 PT.BENGWAN SOLO GARMENT INDNESIA
150 USD : 99%
: 100
2005 2010 2011 2012 2013 2013
1 8,854 11,603 13,684 12,869 13,056 8,521
2 4,900 6,880 8,117 7,590 7,759
1 1,466 2,355 3,028 3,214 3,494 6,487
2 289 496 835 1,079 1,343
1 486 643 1,016 1,095 1,208 333
2 121 182 343 487 646
1 2,039 2,724 3,308 2,865 2,879 317
2 1,261 1,676 2,030 1,735 1,651
EU
1 1,768 2,166 2,588 2,184 2,150 249
2 1,213 1,594 1,933 1,640 1,563
1 3,264 4,575 5,066 4,542 4,542 452
2 2,842 4,237 4,693 4,182 4,199
1 3,072 4,313 4,757 4,274 4,267 433




2005 2010 2011 2012 2013
S F 17,153.6 29,051.8 32,821.8 37,097.1 39,990.0
S F 2,144.5 3,660.9 3,863.2 3,996.3 4,183.3
S F 2,702.3 2,340.5 2,158.3 2,064.6 2,072.6
S F 2,729.1 1,873.2 1,845.0 1,922.9 2,013.3
S F 1,317.0 1,553.6 1,616.4 1,654.9 1,800.7
S F 1,022.0 701.8 704.0 670.2 656.9
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t % 100 %
 1 248,243 0.6 75.9 720,426 0.6 71.5
 2 25,403   15.6 7.8 83,525  21.5 8.3
 3 11,820   16.5 3.6 31,768  25.1 3.2
 4 711 9.8 0.2 26,182   2.9 2.6
 5 9,616   21.4 2.9 21,536  25.6 2.1
 6 6,553   45.9 2.0 18,397  65.5 1.8
 7 4,735   16.6 1.4 17,893  21.3 1.8
 8 4,913   94.4 1.5 14,792  114.8 1.5
 9 3,242   13.5 1.0 13,056   8.1 1.3
10 533 13.5 0.2 6,831 1.3 0.7
ASEAN 57,282   22.7 17.5 176,659  30.6 17.5
EU 1,329 3.4 0.4 38,831   7.1 3.9
326,916 1.7 100.0 1,007,573   5.1 100.00

















Year 2010 2011 2012 2013 2014 2015
DKI Jakarta 1,118,009 1,290,000 1,529,150 2,200,000 2,440,000 2,700,000
Bandung City 1,118,000 1,188,435 1,271,625 1,538,703 2,000,000 2,310,000
Surabaya 1,031,500 1,115,000 1,257,000 1,740,000 2,200,000 2,710,000
Solo City 785,000 826,252 864,450 915,900 1,145,000 1,222,400
: PT.Nissenken indonesia
2013
% 6.3 3.1 3.6 7.1 0.1
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The textile industries of Japan have demanded China plus One from a point of view that avoided excessive overconcentration 
in China and have developed the ASEAN countries. Above all, Indonesia is considered to be a major candidate, and there are 
really many companies going into Indonesia. I showed problems and reasons why Indonesia was regarded as important as 
China plus One.
1 The reasons why Indonesia regarded as important as China plus One
The biggest reason is the forth population in the world and the country facing the big sea. Abundant workforce so-called 
“demographic bonus” and consumption power are brought about from these reasons. And it is a supply place of abundant 
resources. Textiles to Japan must be cheap and good quality. It is very attractive for the textile industries which is labor-
intensive industry. Indonesia establishes a position as China plus One and is the pivot that can anticipate as a substitute of 
China in the future.
2 The problems and prospects
The first problem is the maintenance of the infrastructure.
The second is the training of the engineer.
The third is the maintenance of the intelligence network.
There are differences in lifestyle and religion. Most employees are Islam.
It is thought that from the above in the future it is available to be at the advantageous position that can keep “demographic 
bonus” alive by giving high level education in a textile, and training the engineer.
The batik which is the traditional craft is educated and is handed down all over the country.
